	About Us Page
SAP Consulting & Implementation for SMBs | SEO + AI Search Optimized



1. URL Slug
	✏ Writer's Guidance: Use a clean, short URL. '/about' is the industry standard and what users type when looking for company background information.


Example: /about
	✔ Why This Section Works
1. Standard URL pattern users expect and type directly
1. Easy to link to from navigation menus and footer



2. SEO Title
	✏ Writer's Guidance: Include your company name and a keyword that describes what you do. This page primarily ranks for branded searches like '[Company Name] reviews' or 'who is [Company Name]'.


Example: About [Company Name] | SAP Consultants for Small & Mid-Size Businesses
	✔ Why This Section Works
1. Ranks for branded search queries
1. Sets expectations before the user clicks through



3. Meta Description
	✏ Writer's Guidance: Summarize your story and mission in 1–2 sentences. Write it like a confident elevator pitch — who you are, what you do, and who you serve.


Example: [Company Name] is an SAP consulting firm dedicated to helping small and mid-size businesses implement and optimize SAP without the complexity or cost of large firms.
	✔ Why This Section Works
1. Humanizes the brand in search results
1. Differentiates from enterprise-focused competitors



4. Page Header / Hero
	✏ Writer's Guidance: The About page header should be personal and mission-focused — not salesy. It is about who you are and why you exist, not what you sell.


H1: We Make SAP Work for Businesses Like Yours
Subheading: Founded by SAP professionals who believed small and mid-size businesses deserved the same quality of SAP expertise as enterprise companies — without the enterprise price tag.
	✔ Why This Section Works
1. Immediately states the founding purpose and mission
1. Resonates with the frustration SMBs feel dealing with large firms



5. Our Story
	✏ Writer's Guidance: Write 2–4 paragraphs about how the company was founded, what problem it was created to solve, and where it is today. Be specific — real years, real milestones, and real experiences make this credible. Replace all bracketed placeholders with your actual details.


Our Story
[Company Name] was founded in [Year] by [Founder Name(s)], who spent [X] years working as SAP consultants for enterprise clients. After seeing how many small and growing businesses were being underserved — or priced out entirely — by large consulting firms, they set out to build a better model.
Since then, we have helped over [X] businesses across [industries, e.g. manufacturing, retail, logistics] successfully implement and optimize SAP. Our team brings enterprise-level expertise to every project, regardless of client size.
Today, [Company Name] operates across the USA with a team of [X] certified SAP professionals committed to delivering results that are on time, on budget, and built to last.
	✔ Why This Section Works
1. An authentic founding story builds trust faster than any marketing claim
1. Specific details such as years and numbers improve credibility significantly
1. AI search tools use About page content to generate brand summaries



6. Mission & Values
	✏ Writer's Guidance: List 3–4 values that guide how you work. Keep them short and specific. Avoid generic buzzwords like 'integrity' without an explanation of what that means in practice for your clients.


What We Stand For
Accessibility
SAP expertise should be available to businesses of all sizes, not just Fortune 500 companies.
Transparency
We give honest project estimates, clear timelines, and no hidden fees — ever.
Partnership
We work as an extension of your team, not a vendor who disappears after go-live.
Continuous Improvement
We invest in staying certified and current so every implementation reflects current best practices.
	✔ Why This Section Works
1. Specific values differentiate you from competitors with generic statements
1. SMBs respond strongly to partner-style language vs. vendor-style language



7. Team Section
	✏ Writer's Guidance: Add a brief bio for each key team member. Include their name, title, years of SAP experience, and 1–2 certifications. Adding a professional photo on the live page makes this section significantly more effective.


Meet the Team
[Founder / CEO Name]
Founder & Lead SAP Consultant
15+ years SAP experience. Certified in SAP S/4HANA and SAP MM. Previously led implementations at [Past Company or Industry].
[Consultant Name]
SAP Implementation Specialist
10+ years specializing in SAP logistics and supply chain. Certified SAP TM consultant with experience across manufacturing and retail.
[Support Lead Name]
SAP Support & Training Lead
Specializes in post-go-live support and end-user SAP training. Known for making complex SAP processes easy for non-technical teams.
	✔ Why This Section Works
1. Named team members build a human connection with SMB buyers who want to know who they are hiring
1. Certifications add technical credibility and justify your pricing
1. Team bios improve trust for purchase decisions, especially for first-time SAP buyers



8. Certifications & Partnerships
	✏ Writer's Guidance: List your SAP certifications, partner status, and any industry memberships. On the live page, replace these bullet points with official certification logos wherever possible — logos are far more credible than text alone.


Certifications & Partnerships
1. SAP Certified Partner / Reseller (update with your actual SAP partner status)
1. SAP S/4HANA Certified Consultants
1. SAP Recognized Expertise in [Module — e.g. Logistics, Finance, Supply Chain]
1. [Any other industry certifications or professional memberships]
	✔ Why This Section Works
1. Certifications are among the strongest trust signals for SMB buyers evaluating consultants
1. SAP partner status justifies premium pricing and reassures first-time buyers



9. About Page CTA
	✏ Writer's Guidance: Do not let visitors leave the About page without a clear next step. Offer a low-friction action like a free consultation. Visitors on the About page are actively evaluating whether to trust you — they are already warm leads.


Want to Work With Us?
We'd love to learn about your business and show you how we can help you get the most from SAP. Reach out for a no-obligation consultation — no pressure, no commitment.

	[ Contact Us Today ]



	✔ Why This Section Works
1. Converts visitors who came specifically to evaluate your company
1. Low-friction language ('no obligation', 'no pressure') reduces hesitation for SMB buyers



Template prepared for client use — Replace all [placeholders] before publishing
